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A CHRISTMAS

GIFT
For Your Children

FREE
For a Three Months Sqbscrip-tio- n

paid in advance to

Oh jYou Great BBg
Beautiful Doll!

WONDERFUL!
jg Th Lovely TW

K53 Indian PrlncosavA
,sftfcv TAMBON k

WvtCWA Brothtr and ). Mvutfi

IiBtn't Jl5w0pK. TimbM't

.rincus txmick. Wi iii
Clip Coupon Below and Get All

These Wonderful Indian Dolls
We can't beyin to toll you, or make

a picture line t'noujrh to show .oti how
.orjjeously liciuititiil the wonderful
lolls reully are You must bee their,
i order lo appreciate their sweet,

iTetlv faefh and the bright, rich col-
orings of their native costumes.

Tliese dolls are beautifully and bril-untl- y

lithographed in many colors
n heavy clotli, all ready for cuttinir

out and stulllnjr and when stulTed, the
'hubs are movable perinittlntr the
oolls to bo placed in all sorts of nosi
tion.s.

Mail This Coupon Today
Publisher The St. Louis Times,

Ht. Louis, Mo.
Enclosed please iind 75 cunts. Ple.ise

mail to my address The St. Louis
Times for three months and the three
Indian Dolls afe pur your oil'er abovo.

Name

Town State

Name of party to whom dolls shall
be nent.

"" cents send postal order not
stamps. Kelurn this coupon with

our order.

Big Bargain in Magazines!
The Hayti Herald and a Club of Four
Standard Magazines, all 5 one year, only
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PANAMA-PACIFI- C INTERNATIONAL EXPOSITION, SAN FRANCISCO, 1915

Copyright. 1111. liy rnnama-I'aclfl- c international KxpoiHion.

night panoramic view or tlie Imposition shown abovo gives but a faint Idea of the magnificent picturiTUB will presented The wonderful electrical Illumination that is platuwd will make not only the ground!
and buildingB of the Exposition at) light as the bright California sunshine, but will Include nil the beaut of tlu
bay and city. The progreas electrical lighting bcIciico makes possible far more biilllant night effect than hat

or been known before fact, scientific development!! in all lines will be utilized to mnko the I'anama-Pacll-

Intornntlonn! Kxpositlon fully one hundred per cent greater and grander than an) other world exposition ever hr14

A Striking Feature

for Our Readers

Diversification on

Southern Farms
By G. H. ALFORD

is wilh great satis-

factionIT that we an-

nounce the early pub-
lication of the first of a
series of twelve articles on
this very important sub-

ject in which every reader
is intensely interested.

The fact that the series
is writtt n by G . H . A 1 ford
is sufficient guarantee to
every southern reader of

its value. Mr. Alford has
devoted a lifetime to the
study of agricultural con-

ditions in the South, and
his advice and counsel
are always appreciated
by the southern people.

J We urge every reader not
to miss the first or any suc-

ceeding article of this series.

Take Your Choice of Either Olub

STY-- m

CLUB NO. 1

TODAY'S MAGAZINE
(with free pattern)

FARM PROGRESS
FARM LIFE
KANSAS CITY WEEKLY

STAR

club m.
TODAY'S MAGAZINE

(with free pattern)
WOMAN'S WORLD
HOME LIFE
GENTLEWOMAN

TODAY'S MAGAZINE f titim, O, Montli.
I) llliMraicil, 10 ti i;u 11 hc r,'K t
year. Kincly pruilcil on ln.ul, p per rilu-ri- c

lirt unllior-t- . IjjuiI in ir i.h--

.mil Mtc tu many iiia.uiiic tli.it inn. Ii

niurr. Ktcry nutucriticr Kcts .1 M.u .M.in- -

tun pattern.
Montlilv. IUuilratril. 32 In !? nai?pi. ?.?. vcr

Tlie mau.izine of luci tmllioiiH" i Llcan. liiifli t nml Mill minifil. rl'l r r n
lar ui 111c laiiuiy magazines ami a U'cai uxjrili; uuu an iiaasci 111 ii'.mcr.

HOME LIFE ChicdKo. Montlily. TlliKlrated, 24 to i S 2Sc a yenr. Pnti- -

lulio tevrral K',"' M'fiaU cvci yrar a til inany short ttorict ll. Iimi'i'inlil iltrp rt
mcnt arc practical and iiitcrotuiK. A faurnr magazine in a million

"Ttif Woman's National mmitlily" M it is a cpci-i.i-l fcturc nf I'uuy
uutk 1'uljliklict nuny iutcrcitiiiK lort utoriii ami scn.il-.- .

PAKM PROGRESS Publiihcil at St. lMut. Mn, The let rmi.iumtlily (arm iipcr in
tlie triMt kouthweit. It it mII printed, ilhiMr.itot ami (ull nf praitic.il lic'p for

iariiicr.

MWCfjiwj

1

pircj.

Kansas tut wutni.1 BiAK I lie meal urrxiy nenpipcr A larnrilr Inr years
v.11,1 iiuiiuic.i ui ii(i.9aiMi i .iiimviiiicih ill nil' .niuiHi i. t. i'k it Luri.llliy lull
tlcncil uecltl) limn kcrvite ami nun iiiicrottng literal) fcatutc.

FARM LIFE-CIiIc- kci. Montlily. Illustrated, 21 l. ?,r, paijr. 2."ic a enr. One
)1 the lejcliHK uatioiul l.uni niiRaztnci, a KroiuiiK tiriuUtiui) il inure than

Tltit i the liiKKest barKuin in tlie best readini: matter ever nfTrred to linr tulisrrilieri..
It Include paper the bet uceUy pulilitliei) in thi part ui the KtJtr and I our
Micanntk "' tulluiul pruimiii'iKC. tatuplc itpit il mIiuu liny lc iien al mr ollice

We hao never .nld our paper at leu that regular priie lint on account of the
Milniilul LOtitract ue live made with thee biir fmuliraUuiit ue are able to cite our rc.nl.
rr the four inuRarinri uitli paper, all year, (or just a few cents more than the
regular price oi our paper alone. ,

Send us vour order rieht awav. rive It to our reDretentative or call and tee in
when you are in town. toon m you tee these clean, beautiful, interesting magazines

will warn iucui kui iu yuur own nouic iur year.
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Send or Bring Your Order to THE HAYTI HERALD,

THE BEST TIME

TO ADVERTISE

By BERT M. IVIOSES
President Association of Ameri-a- n Ad-

vertisers.
There Is a popular saying that rune,

something like this:
"The best time to advcitisu Is all

the time."
Llko most sayings this sounds clev-

er. TIiIb one Is misleading and un-

true.
The best time to advertise !a deter-

mined by weighing, analyzine. nlftlng
and finally adapting a method that
common sense shows will lit nieel.v
into your requirements.

My business happens to be one
which does not Justify the use of large
space.

Two or three inches single column
Is about tho limit of the present ad-

vertisement.
A Bmall space like that will show

to best advantage on days when the
fewest adB appear.

So the first question I ask the pub
lisher is this:

"What days In tlie week do the
department stotus use tho least
space?"

When I learn what these dnys are.
I tako he other days of the week.

Tliis helps both the publisher anil
me

He Is anxious to got copy on dayH
when the p.dvprtlsitig Is light, and I

gel the best positions on these days
If you happen lo havo a seasonable

article, the time to advertise it is
when It is needed that Is so plain
that to tell it here seems silly.

Department stores, clothiers, hat-

ters, and other merchants find it
to advertise most at that period

In the week when the help in factories
receive their pay.

One of the fallacies which has be-

come more or less Hxed is the idea
that it doesn't pay to advertise in the
summer.

It would he Just as logical to say
people stop breathing in the Bummer
tlmo as to say they Btop buying
then

Hans Wagner, the groat ball player,
when asked the secret of his success
In hatting, replied:

"1 hit 'em where they ain't,"
So one of the godd times to adver-

tise is vheu the others ure not adver-
tising.

Tho first mission of an advertise-
ment Is to be seen.

Run your eye over this solf-Bara- e pa-

per, and note how some ads stick nut,
wlille others don t.

This object lesson is under your
eyes every day, and you can learn bet
ter by observing how others do It ', '

than 1 can tell you,
Attention, however, Isn't tho whole

thing, because It must bo favorable
uttentlon, or tlie reader will not stop
and read.

The old Idea of using a Htartllim
headline, or haying something out- -

landlsli and bizarre, has gonu the wa
of oilier foolish tliingd. I

A freakish ad. has the same effect ;

as a loud vest on a man.
Neither the ad. nor tho man will

mako you feel like giving up your
money.

The best time to advertise has got
to bo figured out on the basis of com
mon sense, and no one can toll yon
so well as you ran tell yourself by
tiylng out jour own ideas.

The best advertisement Is that
which is as pluiu and simple as yon
can possibly make It.

Fine writing is not so effective as
facts.

Go right to the heart of the theme
with the first word, get the thing said
quickly, and then stop.

Josh Hillings told It all In this gem:
"I don' t karo how much a man
talks if he only sez It In a few words,"

No Wonoor.
"My lnisbinu! tins nuver spoUcn

cross word to mo."
"You lucky woninnl Ilow long bavu

yon boon mnrrlctiv"
"Nonrly two weeks." Clilcnpo Rec- -

Tlu' Socialist says it docs not
put its "imprint" on its work,
because it has one of the FINEST
printing ofiicus in the United
States. Well, the Herald has
pretty proud office and does work
for people everywhere, but. there
are some mighty. Jfhe offices in
tlie United States, .some of them
c.osting more than the entire as
sessed valuation of the city of
Hayti, and if we owned one of
the finest offices in the United
states we would have no business
in Hayti we would be in St.
Louis, Chicago or New York.
The Hayti Herald places its im
print on the work it turns out to
show where the work was done
that the Herald did the work,
because the people are our
friends, and they take especial
pleasure in patronizing the busi-

ness people who patronize the
Herald. The Herald imprint
means business for our patrons.
.We have nothing to conceal. We
are proud of our customers and
they are proud of us. If they
had to sneak under cover to give
us'their business we would not
want it.

Rube Alters of Caruthersville,
whom we had not met ir. 28 years,
was in this city Saturday, and
knew us on the streets. When
wo first met him, we were on a
stave boat, running out the Fork-
ed Deer river in Tennessee, in
1885.
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Is there a merchant in Hayti
who would pay as much for a a0(5

barrel of picltles as ho would for
an 800 barrel; would he pay as
much for 50 yards of calico as he
would f00 yards? Yob some of
these same merchants huvo laid
down all business sense in plac
iny their advertising in the So-

cialist, the sheet with no bona
lide circulation. The Herald list
of subscribers is open for inspe-
ctioncome and see it. Could a
lueivhant expert to sell goods if
Uir customer hud t pay lor them
without seeinji' them.'' Not much.
It is just as foolish to presume
that the advertiser should buy
advertising spare without seeing
the art tin 1 list of subscribers and
knowing that it is bona tide.
The price of advertising is bused
entirely upon the circulation,
just the same as the merchant
weighs II) ounces of sugar to the
pound no customer would ac-
cept 8 ounces for a pound. This
is so plain.that even a child' can
understand it.
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Iso required. we i use
test lor JO at

in
to we

or is
Sava 3)59.00 or funro

Wc urn it to mvi f oiii m r at
e.uc joti of Oy in the

of your Wc to
jou a liettiT for tho jou ran
secure You are of
a toned hls'i

25-Ye- ar Guarantee
i:-- I'iat'O ii

Ctuarantppd for 2 jnn.
This lias
of it nf pi--

experience, anil the repu-
tation of an
responsible

Froe rusic
Lessons

To of
we Kile Iriu

in one of
the best in

1 ou
ran talii- - In your ou ii home,
liy mail. Thi nits

j(.il 8 free inctri'Ctton.

No Money
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STARCR PIANO

prmnrtly obtained in countries FEC.

31

.,

Uterml. Kend Kketcli, Model
REPORT on nntpntAhiMIT. l'ntent pract- -

lu exclusively-- BANK referehoes

SI

8enit s cents timp for InrftlimWo book
ODTAIN Itnd SELL

Wlilcli onea will par. How lo get n partner,
pmeni WW ana ouier Tniuauio iniornuuion.

D. SWIFT & CO.
PATENT- - LAWVKRft. .

l303 Seventh Washington, D. C.
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NEWLY PATENTED.
Those nut lieediny it don't wear

stioe-i- . Protects "several different
ways and mivi-- s nitiny times Its
Suiiiilc, iiM)nid, Id'.
L". S. PKOTKCTOR MKG. CO.

Charleston, Missouri.
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will bhlp M'U a brautlful StnrcU Tinno fir c'aj.' froo trial, In your
home. cash i.ajincnt All nhk il.ut M.U will upon,
and this piano iluyd. If, thu end of that oit lo not find the

gtaile, sweetest toned and llnest piano every way, that you have ever
seen for the money, you are at pet feet liberty send back, and will, in tliat
eent, pay tli both ways. This Starck Piano mu3t mako good with you,

there no .sale.

tlilji factory,
priccL tlut i.pu.triU 150.
co-- l piano. fiiinisli

piano money than
nurol ptvhlntc

sweet durable Rr.idc
piano.

Startl.

gnaiantec bads
our 35 years

piano hcusc.

50

fiery
Starck I'ianos,
miisie lessons,

knon rcliools
Chic3Ro. hose lemons

one

lloa

Fcc

nil

FREE
l'hoto,

PATENTS,

St.,

cost.

SHOK

play
tunc,

highest

Ynn pay no ca h down, but nficr .10 hys
of trial, you can begin payment the low-
est, easiest terms ever suggested by a piano

These terms are arranged t
suit jour and it is possible foi
you In y a piano for your home, without
iuli-i"- g "i" rioncy. , .

2ni3-(la- nd Barrjalns
We have on liinl

a large inimlier of sliglilly useJ
and sccond-- mil pianoi of nil
'tindard nul.es tal.ui in

for new St.ireU l'ianos
and l'lajcr l'ianos. The foll'.w-im- j

are a few sample bargains;
Weber
Steinway O'JOO
Chickcring 00.00

05.00
Starck 195.00

Send for our htcst compute
serond-lnn- bargain list.

A. CO.,

or for

In
on HOW
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it

Easy Payments
on

manufacturer.
convenience,

to

constantly

$110.00

Kimball

am

oiarcii
Player-Piano- s

Starck l'l.ijcr-1'ian- are
the best and lnuht beiuti
fill Pla)cr Pianos on tlie
market. Vou will be do
lighted wilh the many

features of these
wnndirful instiuments, and
will bo pleased with the
icfy low prices at which
they can be secured.

Piano Book Free
todar for our new

b autifully illustrateil piano
book which Kr' yi" a
large amount of informa-
tion rpginling pianos. This
book will interest and
pl-i- v jou. AVrito foday.

lS.'KS Stnrck IJMiJ.. CniCAGO
IrjrwnnTwiTTiiiriwirTniirmrrTiiiri rnrrrminTTBiwnTiiwnniiiBwwiTMrnrwirfTMTM-"',"- ' ti iii'ur null '

KVv V"" ," ny Walking, by Ptrcet Cnr, or by Motor you nmv ilsit a Few 1 iX,
$&(J& f I ricud at Cliristiua'S Time. J! licit Tcltthoi.e you may Greet Them AH I4u9

I Jl merry ebri$tma$ to JIH 1
at tljtfl Xmm nf tjpar mtr Bptrttn bnnm Ijiglj uif fwl brigl)t

anh rlrynicrybntiy'H a snob frllnut aub tu Han
"flprrg IjriatmaH" ta all. JSlpsv rlrrtriral ivavba "fUrrrir
(Ul)rlBtmao" mean uwrii. Irvf Bpvctxh tlje glifrinufl spirit of
(Hl)rtatmafl-tib- r bcnub am friruoB tn tljftr frtenbfl, rreatutg
ItinMg fwlittga, waking m forgpt mxv tvauulvzi, tnanirtng m
ttiitl all tliat is goah, ma tightening tl?t hanba of fripnbalin
ntljcnmr tljeg are fipnkrn.

5Hl?a nut nae tlye Sell elelenljnne tit aenfc ynnr QIl)riatmaa
greetinga tljia gear?

m Southwestern Ztkmpb
ana telephone Company
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